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course). Class 2 was on emails and | introduced five brand-new email templates. There was
more in the class as well, but the email templates alone have revolutionized online business for
a number of students.

What you are about to read is a transcript of a portion of the class 2 (out of 6 classes in this

Here | explain one of the five email templates, the FAQ Email, with exact steps spelled out and four
examples given. One of the examples is complete, and the other three are partial.

If you sign up for the class, you will receive immediate access to download all five email templates, as
well as a video (mp4) recording of the class; an audio (mp3) recording; full-sized PDFs of the slides, and
some self-study questions.

As of today (September 9), two other classes are posted in full as well. You’'ll have immediate access to
those two.

And three more as soon as they are ready.
The price for the class is still ridiculously low... but it won't be forever.

Now, here’s an excerpt of this class, with complete coverage of Template #3, FAQ email:

“Five types of email templates. Number 1, topical; number 2, personal story;
and number 3, FAQ. Now you'll notice there's a line here. The line on this
side of the line is before somebody has bought something or joined something
or become a member or enrolled in your course, and below the line is after.
So number 4 is a thank you email. Number 5 is a consumption email.

Template 3 - FAQ Email

FAQ: Frequently Asked Questions
1. Intro

2. Questions and answers

3. Call to action




Now let's go to the third template, the FAQ email. Of course, you know, FAQ
means frequently asked questions. These can close the deal, they really can.

They're very powerful because it gives you a chance to bring up questions
people have in their minds that if the questions are answered correctly, the
person, all of the obstacles are out of the way for the person to go ahead
by. And the structure is very simple.

You have an introduction, you have questions and answers, and you have a call
to action. So here's an example, and it doesn't need to have a super

fantastic subject line. If you've been doing a launch sequence, if you've

been writing a lot of interesting emails, you know, telling someone about a
new program, a seminar, a product, a release, a sale, you can--you know,

you'll be getting questions and so you can just send an email called "your

most frequently asked questions".
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In the online class these slides are full-sized on your screen,
as part of a GoToMeeting Webinar.




For this sample, every word on the text-rich slides is printed in the transcript below.

Now this is for a project | haven't started
and may never start but I think I can still put together a pretty good set of
FAQs based on all the other things I've done like this.

I've been getting a lot of emails about my copywriting mastermind, the
first one I've ever done.

A lot of people have already joined, but we still have a few spaces
left.

Many subscribers have asked me great questions about the mastermind.
Here are the answers to the questions you have asked most often.

Q, Will a lot of the material focus on increasing conversions?

A, Yes, without conversions, your copywriting isn't helping your
business. So naturally, a major focus on the material will be about
increasing conversions, and you'll be stunned to find out all the

little things that once you start doing them will skyrocket your
conversion rate. Much of this information comes from a survey of my
most successful students, as well as a real-time study of the highest
converting copy other marketers are using on the internet. Once you
start to apply these strategies yourself, your conversion rate could
easily double.

Q, Will I get anything before the quick start session?

A, Yes, I'll send you some powerful advanced material before our first
session so you'll be primed to take off right from the get-go.

Plus, excuse me. Plus, you get a tremendous amount of additional
material at the Quick Start session. It requires some explanation and
interactive conversation that | won't have time to give you until the
session. Once you understand it, you'll see how easily this will help
you multiply your copywriting profits.

Q, How many proven templates--campaign templates will you provide with
the program?

A, I'll include at least 7 and while this is probably more than |
should give you, the first 3 campaign templates ads, you'll take this
away from the Quick Start session will help you generate enough copy to
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run a complete profitable online business.

Q, Can these templates be used with any kind of business?

A, Just about any kind of business. I haven't found one yet where they
don't work and they're good for web-based as well as brick and mortar
businesses.

Q, Where can | find out about everything you've included in the
program?

A, | posted a video interview online with one of my mentoring clients
who added 350,000 dollars to his own business using the templates for
just one campaign. Now, he's cranked up Adwords and other pay per click
advertising and he expects to sales to top 600,000 dollars for this

year alone.

www.copywritingmastermind.info. (Not active yet.)

Make sure you listen to what he says. | asked him why someone who makes
that much money already would pay 10,000 dollars to be part of this lyear program.

One more thing, we only have 35 spots in this program and many are
already taken. So go ahead now and take a look and make sure you don't
miss your chance. Because once we filled these 35 places, this page

will go down right away in the web address. | hope I'll see you at the
Quick Start event.

Cheers, David Garfinkel



st Femtt el dne cLauE B ——
-
Tow Bur gaking 3 ok of wrahs abaat ruy o ot - 2
Copyeritng MavmTnd - de Sl £ye Pem aesr | : 'Lf""""“““"“"”"‘
ora. -
T e pp— e
e P i oL & Yo, Tl e o Borss o] sdancs
Vi b sy Favs stied e gre qEsizI :::::‘;;;1';“: :}":"‘1 L]
e
peaticnn yom R ankesaal il Fhon, e | gai 8 v zan e of wicE 3l
___________________________ _ Tasra o e ki Saniker. Rrege et
1 mpanaon 183 Fieites sorsentao
T T T —— [T T
: o
el 2 Butawes yoa swdenmand & yaallnss e sy
........................... = hin. il el pou rmatiply yaar sopperiing
.,
A vam WKk coa TR L VIO LOf el R
e b sing et batinaan
. 1 e iy proven cRTES g wmphis sl g
52 PILMY 3 P SILE O B Tasew sl B8
s el g ey ad gl B8 sl wih s pogramd
Hanea t e cat | e i g, Bt e
s st £ Fam, wil SXTROCKET your
e & T ieciate sthent nasmn. R wals B b
Misch of B I Tenton coTan FET 8 ey ol Ty ;‘::*r:;’l::_:m':‘;’“;; L‘:.'";“
et mazemnrk] e, 00wl 31 8 ek trne e~ P e
P e ———— ik
e i et g srcagn gy s 3 comple, e
e ¥IU LT3 NI DL LR M e, 23
o s TRR Fate Soq e Ly dou bl
- = i e s B by bt e e |tk
2 B by narmmna ks P Tk mevey sy
2 Can s rdaie b s wik oy K of wld sy FIOED 1o 2t £ Eve
Eanmn? pogruT
S - e morn fhing. Wt arly Fass 35 ity in i
FeogruT, wd many we akeaty mbee. 53 geabesd
& Jum abost ey ki et e, | Rt 1 e o Pk e e G
[ S e —
oo For Wak-Stas am el an b sk maoeaar
Fanetze Tt oata ea'n Wndha 12 placer, S page
TR —
i e g T i
2 Whars zar [ ad at aboat svenyiting yea've 3
e p— |30 1 tme s i pamen 2 e Duiciontant
Caand
Can,
B Tow potiec s tmieay £ it ot Dk Gk
3 g Peniing et who addes 250 1300 b
w® bauiveaL ang Tie wrpdiien T g ere
sampagy
Fes ket cravess up ASV s avd a8 e papeaen
ki averinng and e e bu paiea 13
B00.00 for Byt par aloas
SRR T G e kR 8
30

Now again, very simple, an intro and then part 2 is long. It's just question,
answer, question, answer, question, answer. And part 3, this is where you
start to get to the called action. How can | find out more about everything
you've included? And that's--this should be 3-2. That's all here. All of
these.

Now, can you see, based on what we just did why you should be collecting
question from people when they come in by email, why you should be writing
questions down when you're talking to people on the phone to see how valuable
the right answers to that could be in FAQ email. | hope you do.



FAQ Email 1 - ebook

One of the biggest
questions facing
Baby-Boomers
today:

‘How do | care
correctly for
my elder
parents?”

Let's take another example. This is for an eBook that | imagined because |
would like this eBook as to my own personal situation right now. And that
would be an eBook on caring for your elder parents. So I'm assuming that the
person, like me, reading--this is on a news letter--email news letter list

that is about dealing with elder parents and helping them, caring for them.
And the copy would go like...

The subject line FAQ elder parent care.

And the copy goes, A lot of news letter subscribers have written in
asking about my new eBook, "How to Care for your Elder Parent.” The
questions are excellent.

The problem is | get so many questions | don't have time to answer them
all individually. Here are the questions | get most frequently.

Question. I've never been in a situation like this before. Well, this
book tells me what to do and how to get help if | don't know how to do
it myself.

Answer. Yes, almost everyone finds themselves in your situation. We've
prepared a check list of what to do in what order. For each item on the
list, we have clickable links if you need more detailed information...
okay.



FAQ Email Variation 2 - insurance

They didn't make a
movie about owning
a home called
“The Money Pit”
just because they
thought it was
a catchy phrase

Let's say you have business that offers home warranties. It's--and you have
people who are interested but of course they have questions. You know what
their questions are. | mean after--this is the thing. After you've talked to

a number of people the same questions come up over and over again. That's why
an FAQ email can be so powerful.

FAQ, your home insurance program.

A lot of folks have called and written asking about the solid domicile
home warranty program. You ask questions. Here are answers to the
questions that we get from you most often.

Q, Is there a deductible or do you cover the entire expense.

A, On repairs in 31 categories, we cover everything as long as your
warranty is enforced. Our statistics show these categories cover 97
percent of all home repairs. Here's the complete list to these
categories and then there's a link...

That would--of course list the categories and ask for the order, okay.



FAQ Email Variation 3 - shoes

Walk a mile in our shoes.

In fact, walk 1500 miles

Give you another idea? Let's say you have a walking shoe company. FAQ, we're
going to call these get grounded walking shoes. That's our imaginary walking
shoe company.

It's not usual for us to get questions about our walking shoes because
they're so unique. You may have had some questions to your self. Here
are the most common questions we get and the answers.

Q, How long do your shoes last? A, most other walking shoes are built
to fall a part compared to ours. The experts will tell you to replace

them after 300 to 600 miles. Our special materials and construction
methods allow us to guarantee your shoes will last for at least 1000

miles of walking. Some of our customers have clocked 1500 miles before
they're ready for a new pair. That's up to 5 times as long as other

brand...

And so, before we move on to the next one--do you see the pattern? You know,
this is really a way of clearing objections out without being in a
confrontational objection answering session where your verbally arm wrestling
with somebody to overcome their objection so that they will make the sale.

This is a much kinder, gentler, and also more efficient way to simply answer
people's questions ethically and, you know, in a way that puts no pressure on
them. So FAQ emails are very, very valuable, very effective. And of course,
when you're doing some kind of launch sequence or introducing a new product,
you would probably put your FAQ email towards the end because that's when
people start to develop questions after they've been learning everything

about what you're doing.



Let's go to template number 4...”

From “The Ultimate Copywriting Crash Course”
To sign up now, go to:

https://garfinkel.ultimatecopywritingcrashcourse.com/




